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Research foci:

= Mobile Marketing

= Market Research

= Cross-media Communication

= Nanotechnology

= Sustainability

= Marketing Controlling | ;

= Multi-Channel Marketin R . . o

= Consumer Behavior ¢ s I n Stltute Of Ma rketl ng
= Corporate Brand Management N

Research collaborations:

= St. Petersburg State University of Economics, Russia Ma rketing Resea rch and
= University of Rhode Island, USA

= University of Nebraska - Omaha, USA TeaChing at the

= Kyungpook National University, Korea .

= FDIBA Sofia, Bulgaria TU Braunschwelg
= University of Vienna, Austria

= IWW - Karlsruhe Institute of Technology (KIT)

= Laboratory of Nano and Quantum Engineering (LNQE)

= University of Hanover
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